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O O Two of China's mobile operators, China Mobile and China Unicom, have been providing
streaming mobile TV since 2004 over their cellular networks, and the service has drawn a lot of attention
from the telecom and broadcasting markets. However, two problems need to be addressed before mobile

TV can be widely adopted: 1)standard selection; and 2)an effective business model.

O O The mobile TV standard issue in China is rather complicated. At this point, SAC has recognized
four home-grown mobile TV standards: 1)DMB-T/H from Legend Silicon and Tsinghua; 2)T-MMB
from Nufront; 3)CDMB from the China Association for Standardization (CAS); and 4)CMB from
Huawei. The last standard, CMB, is a form of cell broadcasting on cellular networks; the other three are

broadcast television solutions.

O O This report examines the industrial maturity of these domestic broadcasting technologies and
identifies those that are more promising. In addition, it proposes an effective business model for mobile
TV in China and examines the challenges and opportunities it will bring to the cell phone and other
portable device markets. The report also includes information about consumer attitudes and preferences

with regard to mobile TV service. This data was obtained via a mass survey conducted in March 2007.
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